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MR. PAVNESH KANT
Director, CEO

KEY PERSONS

WITH STRONG VISUALIZATION & FARSIGHT HAS
STRESSED THE NEED OF HUMAN RESOURCES
DEVELOPMENT IN PRODUCTS SECTOR ENSURING OF
QUALITY ASSURANCE AND ENVIRONMENT FOR
COMPLETE SATISFACTION OF OVERSEAS CLIENTELE.




CORPORATE

CORPORATE RESPONSIBILITY TOWARDS O 5 E

- CUSTOMERS — =
« SUPPLIERS o é J : it
- EMPLOYEES u

DHRUVA NOT ONLY BELIEVES IN DREAMING THE INFINITE BUT ALSO IN GIVING IT A SHAPE. HERE

EXISTS A UNIQUE BLEND OF TECHNOLOGIES AND EXPERTISE KNOWLEDGE TO BLAZE TOWARDS A
DAZZLING BRIGHT FUTURE.

WE IS ENGAGED IN MARKETING, SOURCING, TRADING AND EXPORTING OF FASHION
APPRELS OF INTERNATIONAL STANDARD TO VARIOUS GLOBAL BRANDS WITH
COMMITMENT OF GREAT PRODUCTS OF EXCELLENT QUALITY.

ITIS THE IDEAL PLACEFOR PRODUCTS AND DESIGNERS TO CREATE THEIR UNIQUE“COLLECTION
TO DISPLAY LATEST FASHION TRENDS WITH HIGH QULAITY PRODUCTS IN THEINDUSTRY.

CORPORA?Y

SOCIAL

RESPONSIBILITY




COMPANY

MARKETING , SOURCING , TRADING & EXPORTING.......

FASHION APPAREL,
AGRO COMMODITIES,
FMCG/ FMCD

FASHION ACCESSORIES
COSMETICS PRODUCTS

https://www.dhruvainternational.com

EACTS KEY POLICIES
ESTABLISHED IN 2019

* NO CHILD LABOUR

* HEALTH & SAFETY

* RECRUITMENT POLICY

* SENVIRONMENT POLICY
* SECURITY POLICY

CAPACITY & SUPPLY PER ANNUM
1.2 MILLIONS FASHION APPARELS

60,000 PCS FOOTWEARS
FOOD COMMODITIES as order
FASHION ACCESSORIES as order
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Factory at a Glance.
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FASHION APPARELS

S WEAR

MEN’S , INFANT’S & CHILDREN’
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WOMEN

BRANDED STOCKS
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TEES/ T-SHIRTS
SHIRTS
TOPS

POLO

JEANS

CHINOS
PANTS

JACKETS

SWEATERS

WEARS
SHORTS & BOXERS

OTHERS

INNER




FASHION LEATHER ACCESSORIES

FASHION ACCESSORIES :
CANVAS / FABRIC ACCESSORIES
SYNTHETIC / PVC ACCESSORIES




FOOTWEARS :

FORMAL
CASUAL
SPORTS
KIDS

21.5| 22 |22.5| 23 |23.5| 24 |24.5| 25 |25.5| 26 |26.5(27.5|28.5|29.5|30.5|31.5
21 |21.5]| 22 |22.5| 23 |235| 24 |245| 25 |255| 26 | 27 | 28 | 29 | 30 | 31

CHELSEA WING TIP MONK STRAP 5 |5%| 6 |6%4| 7 |74| 8 | 84| 9 | 9% | 10 [105] 12 | 13 | 14 | 155

33%| 34 35 36 37 38 39

Korea (mm.) 228 | 231 | 235|238 | 241 | 245 | 248 | 251 | 254 | 257 | 260 | 267 | 273 | 279 | 286 | 292
‘ Inches 9 |9us | 9% | 9. | 9% | 9si8 | 9% | 9me | 10 [101/8|10% | 10% | 10% | 11 |11%|11%
Centimeters 22.8(23.1|23.5|23.8|24.1(24.5|24.8|25.1/25.4|25.7 | 26 |26.7|27.3|27.9/28.6(29.2
BROGUE DESERT BOAT Mondopoint 228 | 231 | 235|238 | 241 | 245 | 248 | 251 | 254 | 257 | 260 | 267 | 273 | 279 | 286 | 292
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Russia & Ukraine *




Only out sourcing

FMCG PRODUCTS

FMCG-Fast moving consumer goods
Fast moving consumer durables

FOOD & BEVERAGE

FMCG/FMCD:
PERSONAL CARE

CATOGARIES:
HOME CARE

FMCD




CONTACT US

pLeAsE FEEDBACK us :

Contactus : +91 7003523060
+91 9454877969

dhruvainternational2020@gmail.com

Website :
https://www.dhruvainternational.com

DHRUVA INTERNATIONAL

Apparcl/ Agro C ommodltm& FMC G ’F ootwe: 1rfAu:Csson(.s ’C Obmdllc

Office: F2, 547 Laskarpur, Purbapara, KOLKATA- 7001 53, W.B. INDIA
website : www.dhruvainternational.com
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